
 
 
 
 
 
 

Year 10 Business summary curriculum map/core concepts:  
 

Teacher 1 
 

AUTUMN SPRING SUMMER 
Half term 1: 
1.1 Enterprise and 
Entrepreneurship 
 

Half term 2: 
1.2 Spotting a Business 
Opportunity  

Half term 3:  
1.4 Making a 
Business Effective 

Half term 4: 
1.4 Making a Business 
Effective 
 
 

Half term 5: 
Revision & 
Exam Technique 

Half term 6: 
2.1 Growing the 
Business (2.1.3 & 
2.1.4) 

By the end of this term, 
pupils will know….. 

By the end of this term, pupils will 
know….. 

By the end of this 
term, pupils will 
know….. 

By the end of this term, 
pupils will know….. 

By the end of this 
term, pupils will 
know….. 

By the end of this term, 
pupils will know….. 

 
 Why and how new 

ideas come about 
(including 
technology, 
adaptation and 
obsoletion 

 How risk and 
reward impact a 
business 

  The role of business 
enterprise 
/entrepreneurship 
and purpose of 
business activity 
 

 
 The importance of identifying 

and understanding customer 
needs 

 What customer needs are 
 The purpose and methods of 

market research 
 The use of data in market 

research 
 How and why a business uses 

market segmentation to 
target customers 

 How to analyse the 
competitive environment & 
how it impacts on business 

 
 

 
 Understanding 

the concept of 
limited liability 
and the options 
available for 
starting up a 
business 

 Analysing the 
factors 
influencing 
business 
location 

 
 

 
 What the marketing 

mix is and the 
importance of each 
element 

 How the elements of 
the marketing mix 
work together 

 The role and 
importance of a 
business plan 

 The purpose of 
planning business 
activity  
 

 
 Theme 1 

revision 
 How to answer 

all the 
different type 
of questions in 
an exam 

 

 
 How globalisation 

impacts on businesses 
 The barriers to 

international trade 
 How businesses 

compete 
internationally  

 How ethical and 
environmental 
considerations impact 
on businesses 

 
 



 
 
 
 
 
 

Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary 
Dynamic  
Wants  
Needs  
Obsolete  
USP  
Risk  
Reward  
Business failure 
Financial loss  
Lack of security  
Profit  
Business success 
Independence  
Goods  
Services  
Added value  
Convenience  
Branding  
Quality  
Design  
Entrepreneurship  
 

Customer needs: price, quality, 
choice, convenience  
Business survival  
Primary Research 
Survey  
Questionnaire  
Focus group  
Observation 
Secondary Research 
Internet  
Market reports  
Government reports 
Quantitative data 
Qualitative Data 
Market mapping 
Market segmentation  
Social media 
Income 
Competitive environment: price, 
quality, location, product range, 
customer service  

Unlimited Liability 
Limited Liability 
Sole Trader 
Partnership 
Private Limited 
Company 
Franchise 
Franchisee  
Franchiser  
Proximity to market 
Proximity to labour  
Proximity to 
materials  
Proximity to 
competitors 
E-Commerce  
Fixed premises 
  

Marketing Mix: Product, 
Price, Place, Promotion 
Digital communication  
Business plan   

All Theme 1 key 
terms 

Globalisation  
Imports 
Exports  
Mulitnationals 
International trade 
Tariffs  
Trade blocs  
E-commerce 

 

 

 

 

 

 



 
 
 
 
 
 
Teacher 2 

AUTUMN SPRING SUMMER 
Half term 1: 
1.3 Putting a 
Business Idea into 
Practice 
 

Half term 2: 
1.3 Putting a 
Business Idea into 
Practice 

Half term 3: 
1.3 Putting a 
Business Idea into 
Practice 
 

Half term 4: 
1.5 Understanding External 
Influences on Business 
 

Half term 5: 
1.5 Understanding 
External Influences  
 

Half term 6: 
2.1 Growing the 
Business (2.1.1 & 
2.1.2) 

By the end of this 
term, pupils will 
know….. 

By the end of this 
term, pupils will 
know….. 

By the end of this 
term, pupils will 
know….. 

By the end of this term, pupils will 
know….. 

By the end of this 
term, pupils will 
know….. 

By the end of this 
term, pupils will 
know….. 

 
 What business 

aims and 
objectives are and 
the aims and 
objectives a start 
up business usually 
has including both 
financial and non-
financial 

 Why business aims 
and objectives 
differ between 
businesses 

 The concept and 
calculation of 
Revenue, costs, 
profit and interest  

 

 
 The concept and 

calculation of 
Revenue, costs, 
profits, interest, 
break even and 
margin of 
safety 

 Interpretation, 
calculation of 
and 
understanding 
of the 
importance of 
Break Even 

 

 
 The importance 

of cash to a 
business  

 The calculation 
and 
interpretation 
of cash flow 
forecasting 

 Understanding 
and 
identification of 
appropriate 
sources of 
finance for a 
start up or 
established 
small business 
both short term 
and long term.  

 

 
 Who stakeholders are and 

their different objectives  
 How stakeholders are 

affected by business activity  
 How stakeholders impact 

business activity  
 Possible conflicts between 

stakeholder groups  
 Different types of technology 

used by business  
 How technology influences 

business activity 
 The purpose of legislation and 

the principles of both consumer 
and employment legislation  

 How legislation impacts 
business 
 

 
 The impact of the 

economic climate 
on businesses  

 How external 
influences impact 
on business & 
their importance  

 

 
 How different 

methods of 
growth impact on 
business decision 
making 

 The types of 
business 
ownership for 
growing a 
business 

 Sources of 
finance for 
growing and 
established 
businesses  

 Why business 
aims and 
objectives 
change as 
businesses evolve 
& how they 
evolve 



 
 
 
 
 
 

Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary Key Vocabulary 
Aims  
Objectives  
Financial Objectives: 
Survival, profit, sales, 
market share, financial 
security  
Non-Financial 
Objectives: Social 
objectives, personal 
satisfaction, challenge, 
independence, control  
Revenue 
Fixed Costs 
Variable Costs 
Total Costs 
Profit 
Loss  
Interest  
 
 

Revenue 
Fixed Costs 
Variable Costs 
Total Costs 
Profit  
Revenue 
Fixed Costs 
Variable Costs 
Total Costs 
Profit 
Loss  
Interest  
Contribution  
Break Even output  
Margin of safety  
 
 

Cash Flow 
Opening balance  
Closing balance  
Net cash flow  
Insolvent 
Cash  
Cash flow  
Cash flow forecast  
Suppliers 
Overheads  
Business failure / 
insolvency  
Profit  
Cash inflows  
Cash outflows  
Net cash flow  
Opening balance  
Closing balance  
Sources of finance  
Short term sources 
of finance: trade 
credit, overdraft 
Long term sources 
of finance: Personal 
savings, venture 
capital, share 
capital, loans, 
retained profit, 
crowd funding  

Stakeholders: 
shareholders/owners, employees, 
customers, managers, suppliers, 
local community, pressure groups, 
government 
E-commerce 
Social media 
Digital communication 
Payment systems   
Legislation 
Consumer Law 
Employment law: recruitment, 
discrimination, health & safety  

Economic climate  
Interest Rates 
Inflation 
Consumer income 
Unemployment 
Taxation 
Exchange Rates 
External influences 
 

Organic (internal) 
growth 
New products 
innovation 
research and 
development  
New markets 
Inorganic (external) 
growth 
Merger  
Takeover 
Public limited 
company  
Stock Market 
Flotation  
Retained profit  
Selling assets  
Loan capital  
Share capital  
Aims  
Objectives  
Market conditions  
Technology  
Performance  
Legislation 
Internal reasons  
Survival  
Growth  
Entering markets  
Exiting markets 
Workforce  
Product range   
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